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http://www.wired.com/wired/archive/13.08/tech.html
http://baike.baidu.com/view/713949.htm
http://www.monternet.com/moneditor/cs/subject/zwtx/sp/3463/13693.html

l . .| Design Elements of Next
il | F2008 Generation Web 2.0 Applications

« Forums = Friands Lists « Opan Addons
+ Blogs & Aclivity Straames Contant
|:| » Wikis = Invitation Contribution
= kA = Contact Imiport » Gesiures
= IM/Chat = Aggregation = Collecthve
Social Intelligence
Community o o)
Network Participation O
Social O
= REST = Badges = RS5 =
= Z0AP = Wk Widgats = ATOM S I
= JSOH = Gadgels = Bookmarking O C I a'
» R55 » Dpansocial » Gallaras -
» Dihars » NatVibas UWA » Markedplaces M d
» SMS Apps + Ping Sarvices e I a.
Open APls
Widgets Syndication
Distribution
= My30L « Rala!Gralls « HTML « Mobile
» Postgras0L = PHP = Ajax » Virkual Werkds
« 501 Sarvar « Python + Flash « Grid Hosting
» Oracla « JavalJ2EE » Adobe AR » Paas
= Others. = Oithears. = Sliverlight » Contant
) = JavaFX Reglication
Database App Tier « Others
Client Misc,
Application
Identity Computing Location
SMs Queuing Social Graph E
W
Storage Storage Advertising

3 Party Sourcing

@ @ @ Source; Dion Hincheliffe, http/'web2 socialcomputingmagazing com


http://web2.wsj2.com/tips_for_building_next_generation_web_20_applications.htm

SILF2008

The Emergence and Rise of

Mass Social Media
Traditional Media

Institutional
Television Control

Movies

centralized Radio
mediation
Print
-
5 : -
= w o o push =
&= “\ w Social Media =
= s i
- [ Syndication
b= L
2 n Hl ity Podcasts
= .
i Viogs
2 .
= Social
Consumption Forums
network via comments,
effects trackbacks, IM, e
Wikis

feedback, efc.

Enterprise 2.0 | Consumer
Platforms Control

<1711

Sowrce: hiip:fwab2 wsd.com @@ @


http://web2.wsj2.com/social_media_goes_mainstream.htm

The study found that the use of Web 2.0 or social media marketing tools, defined as
user generated content (including reviews), RSS feeds, podcasts and wikis are
becoming more important parts of a complete online marketing program.

While most marketers recognize this trend, and are eager to participate, very few
have budgets that are in line with that objective.

> 78% of respondents see social media marketing as a way to gain
competitive edge, but only 7.75% of total online marketing spend is
devoted to it

> 58% of respondents have implemented user-generated content or reviews
in the past year

> 31% of respondents have implemented a blog in the past year

> 25% of respondents have implemented an RSS feed in the past year

> 50% of respondents plan to implement user-generated content or reviews
> 22% of respondents plan to implement a blog

> 20% intend to implement social networks, and another 20% plan to
Implement an RSS feed


http://www.coremetrics.com/company/2007/pr07_10_30_socialmedia.php

We are the web

+ UGCHIFER, B

=T

— % (blogs/blogging) « &% (podcasts/podcasting)
— ¥SR/BB /& 9 =M (video/photo sharing sites)

— #1322 4&(SNS - social networking)

— A PIEL ATELR (user review and rating)

» UGCH Atk Se 2 RIMuh, tHA] LLEMIusRYER T FI Ak o


http://en.wikipedia.org/wiki/User_generated_content
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» =M (Influencers)
“The strongest marketing tool is the first 20,000 people who buy the
device,” Mr. Dale of Motorola said. “If they like it, they will tell their
friends.” . (Google’s “UserRank” or “InfluencerRank”?)


http://www.nytimes.com/2008/02/29/business/29cell.html?_r=4&adxnnl=1&oref=slogin&ref=business&adxnnlx=1210324749-Z7PU8cLjkuiAnF4rQm3D8w
http://www.feedsky.com/ad/review.html
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Set up a company blog

Use next-generation PR tactics to reach out to bloggers

Advertise on blogs

* JET(Activities) B

v

v

v

v

|dentifying influencers.
Marketing to influencers.
Marketing through influencers.
Marketing with influencers.


http://www.mpdailyfix.com/2008/01/quick_tips_for_reaching_influe.html
http://en.wikipedia.org/wiki/Influencer_marketing
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http://laolu.spaces.live.com/blog/cns!8FDD94E24830A815!3265.entry
http://www.emarketer.com/Article.aspx?id=1005856&src=article1_newsltr
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— Zfl— (E%44E4E) : Rayban - Never Hide B

GU":,-" catches Q|EISSES with Tace Added: 1 year ago
Check out the Sequal "Bobhing far Glasses” Music | 0™ '_feverh'demms
by MASA for Squeak E. Clean Wigws: 3,433,096
Froductions. . sunglasses viral never hide catch lafafalals

skating Rayhan face 01:37

Zee duplicate videos hiare in Comedy



http://column.iresearch.cn/u/xiying/archives/2007/12494.shtml
http://www.youtube.com/watch?v=-prfAENSh2k
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| Last Login: 16 hours ago
Videos Watched: 307
Subscribers: B96
Channel Views: 87,548
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http://youtube.com/user/PureNewZealand
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— ZH = (BAWSEE) : 100% Pure New Zealand B

> The 100% Pure New Zealand channel on YouTube

features a handful of professionally-produced videos,
including one that's been viewed over 800,000 times and
received over 1,200 comments within six months. However,
the goal was to collect additional user-generated videos
and build a community of interest.



http://youtube.com/user/PureNewZealand
http://www.clickz.com/showPage.html?page=3628710
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TV CHALLENGE

AND THE WINNER IS...

NOW WE CAN EAT
MATT COZZA, CHICAGO, IL

» WATCH THE WINNING VIDEO <

Okay, so same raally
terrific comrercials have
been shot, cut and
submitted, Our esteermed
panel of judges chose the
10 seri-finalists, And you

chose the winner, Matt AND THE RUNNER UPS:
Cozza! Check out the
winning video, HEINZ GENERATIONS STILL GOING HEINZ MAGICIAN LIFE LESSONS
ERIC MICHAEL HOPPER, JOSH GREENBALIM, JESSE HARRIS, DAMIEL TRUMBLE,
BUFORD, GA LOS ANGELES, CA SEATTLE, WA. MARIETTA, GA

WEINZ

Privacy Policy | Site Map | ©fficial Rules | Heinz
?H.J, Heinz Company, L.P. 2007



http://www.topthistv.com/
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~- ZHI= (BEEI&) : Heinz Top This TV Challenge B

> In the first contest, 8,000 entries were submitted. After the
entries were screened, 4,000 were posted on
YouTube...... "There's a reason not all 8,000 were posted
-- either for quality or people do some weird things with
ketchup," he said. Viewers spent a total of 80,000 hours
watching submissions and 105,000 interacting with the

brand.



http://www.clickz.com/showPage.html?page=3628710
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http://www.homev.cn/
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— ZHIM (BRES) : Century 21 Real Estate B

> ...that is dedicated to helping people showcase and search
for real estate around the world.

> Aimed at sellers, buyers and enthusiasts, the Channel will
provide the opportunity for customers and agents to create
and submit user-generated content. In addition, to officially
launch the branded channel on YouTube, the CENTURY

21 System will hold a national consumer-generated video
contest.



http://www.realogy.com/media/pr/show_release.cfm?id=519
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Online Video Marketing: Ten Ways
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http://www.mindmeters.com/arshow.asp?id=2586
http://www.masternewmedia.org/online_marketing/youtube-promote-content-viral-marketing/youtube-video-marketing-10-ways-20070503.htm
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Future iPod?
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http://www.youtube.com/watch?v=B8H29jU8Wrs
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http://www.smarter.com.cn/electronics-642/prod-72419224/
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PopULAR SOCIAL NETWORKING ACTIVITIES

—_ u?“is‘_é % (SOClaI grap h)y\j A lt’\ Percantoge of onkine tweens and tsens who say they do these activities at least weekly
» web2.05E Kk &

. " 32%
> ABRERER, EHTHD THRACT R 00, |
29%
B
. . . Posting photos

The world’s largest social networking site, 170
. w /70
MySpace has grown far past being merely “a .
: " : . 16%
place for friends,” as its slogan states. With 149
70

an estimated 110 million monthly active users,
MySpace is undeniably a powerful tool for
advertisers who seek reach and efficiency.

} O U7, | Participating in collaborative projects
Sending suggestions or ideas to Web sites
0/ e : c
9 “0 | Submitting articles to Web sites

9‘;”(/} Cfmﬁngpnls, quizzes or surveys


http://www.nytimes.com/2008/01/21/technology/21myspace.html
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+ #3Z M & (social networking)

— O##(word of mouth). HEIER
» B OEEHENNE
» Buzz
> Manh#E e
> MIAFIRI /15

2 n addition, 95% believe social media will grow in significance over the next
five years. When asked about the uses of social media, respondents
endorsed it as a strategic tool to gain consumer insights (37%), build brand
awareness (21%) and increase customer loyalty (18%).


http://www.newcommreview.com/?p=1153
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— 1T AZEE(behavior targeted)BUFE EE
» FMIREEBeacon] SR ZIK, BiHEM?

» AN REZ Y [EE

Worldwide Online Social Network Advertising
Spending, 2006-2011 (millions and % change)

DX

$1.225 (155%)

EE <5 75%)

54,136 (16%)

Note,! inclides general social netwark sites where soclal netwarking is the
primary achvity, social netwark offerings from partals sueh &5 Google,
Yahoo! and MEN, niche social metworks devoted to & spacific hobby o
interast and marketersporsored soclal netwarks, (0 all cases, igures
Inciude onfine advertising spending & well as site ar profile-page
devalapmaearnt casts; fgures axclude Usar-ganarated content sites with
social netuworking featuras, eg YouTube

Source; eMarketer, December 2007

e wirrceMarketer.com

Facebook Beacon

Enable wour customers to share the actions they
take on your website with their Facebook friends.

q HyperTargetmg

by myspace.com

The right ad. The right awllf-nce The rlght ‘hmr



http://www.myspace.com/hypertargeting
http://www.facebook.com/business/?beacon
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IN YOUR WORLD AT OUR FACEBOOK GROUP
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CLEAR THE AIR with 6bm‘2€


http://whatstinks.com/
http://whatstinks.com/
http://www.facebook.com/
http://www.brandgoo.com/html/38/t-2838.html
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http://www.pepsi.com.cn/
http://ip4a.i-panel.net/MtmShow.aspx?SN=1306
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http://it.enorth.com.cn/system/2007/09/11/001944807.shtml
http://icoke.qq.com/
http://www.handleft.com/1464
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+ #AZ M (social networking)

— Kodak

A WE LR FAD

. Share your Gallery photos

ther
. " on MySpace and o
Kodak Gallery's 60 million members can now y social networks!

share their stories on the web, including
MySpace, Facebook, Orkut, Bebo and other
popular social sites. With a combined Web
audience of more than 200 million the
partnership brings together the world’s largest
online photo service and personal media
company.

_ & Make Your Own


http://it.enorth.com.cn/system/2007/09/11/001944807.shtml
http://www.buy-n-shoot.com/news/kodak/kodak--slide-team-up.asp
http://www.slide.com/kodakgallery

+ #3Z M & (social networking)
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WEETR, STAESUHEERE LRGN~ mIER, B69%RLHEEH ST,

AR —INE &G, BEEEMRTERRSIENR—TT SEBN~m, MARIE SHELRGHEA,
A& = EERISE.

FEltt, JupiteriZil, FIRHESUEEMMGERFREEHE, FEUNESIEHET MBI TSR, Hi¥
RN ZEMRAEMuET, REELNER A &P~ misitEZER, E25EHSUEETERRE—H.


http://www.internetretailer.com/dailyNews.asp?id=19880

d

- EMZTHERIZE

Us Frequent Online Social Network Users Who Trust
Their Peers' Opinions vs. Trusting Advertising When
Making a Major Purchase Decision, 2007 (% of
respondents)

Trust peers

Trust advertising 109

Saurce; JupiterResearch, "Social Networking Sites. Defining Advedtising
Opportunities in a Competitive Landscape™ as oited in press relegse, March
12, 2007

QB3ZR3 wrnelMarketer. com
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FIFR AP (user review and rating)

Most Useful Retail E-Commerce Web Site Features
according to UK Online Shoppers*, December 2007 (%
of respondents)

Ratings and reviews
70%

Product comparison
5%

Product images
51%

rch

§

28%

=

hemed product categories (most popular, top rated, etc)
19%

Videos showing how to use product

-

Prominently displayed privacy or security info
B

Shopping wish lists

B

Note: n=821, respondents could select Up to three chaices, *who are
resaarching an ariine ar offiing purchase

Saurce; Bazaarsaice and JupiterResearch as cited by Marketing Charts,
Fabruary 14, 2008

O9238% wwnoearketer.com



http://it.enorth.com.cn/system/2007/09/11/001944807.shtml
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— According to Bazaarvoice's Brett Hurt, the addition of
B — =y =5 =70k reviews can lead to_ an upl!ft In conversion rates of up
EZJ]EKFH P2 5 = ﬂé to 20%, as well as increasing average order values by
15% to 30%.

More than half of consumers said they spent 10 minutes | Video (on their own websites) 37% of online
or more reading reviews before deciding whether to sellers
purchase.

65% of consumers read reviews 'all' or ‘most of' the time.
Of these users, 76% were more likely to shop on a

Blog 32%

website that offered user reviews. RSS feeds 32%
The more reviews, the better - 68% felt that at least four _

reviews of a product were needed to make a purchase Customer Ratings and 28%
decision. Reviews

For etailers, the top three reasons for adding user reviews
were customer experience, customer loyalty and driving
sales.

Discussion boards / forums 28%


http://www.e-consultancy.com/news-blog/364781/bazaarvoice-ceo-brett-hurt-on-customer-reviews.html
http://www.e-consultancy.com/news-blog/365082/user-reviews-a-must-for-etailers.html
http://www.e-consultancy.com/publications/social-commerce-report-2007
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http://reviews.cnet.com/cell-phones/sony-ericsson-w810i-at/4852-6454_7-31661177.html
http://www.jingzhengli.cn/baogao/f20080311.html
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d

— HAtt Z= 51
> B2CWuh: HY, f#; iRy KARSEN, %
> AT &HRMA IR (comments)

— &R
» WERAE

A VeriSign Service .

— ‘Weblogs, Inc. Focus Ads are meant to create transparency in advertising — helping our readers to gain
insight and helping our advertisers to create a better product or service. Our advertisers participate because
they believe in their brands and are willing to improve them through the feedback of enthusiasts.’



http://www.problogger.net/archives/2005/03/02/weblogs-inc-focus-ads/
http://www.weblogs.com/
http://www.weblogs.com/home.html
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http://www.goruneasy.com/
http://column.iresearch.cn/u/xiying/archives/2007/7302.shtml
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campaignforrealbeauty | FTioue.

onslaugnt

= Play Film

% Tell a Frienid abouwl Ehis @m

& Gel invihad with te Dove Sell-Esteem Fund
% Jain the discussion about this film

l. irls Cnly || '| tiv For Moms & Mentors & About The Fund
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http://column.iresearch.cn/u/hildm/archives/2007/7535.shtml
http://www.campaignforrealbeauty.com/
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Results 1-10 of approximately 5,918 for web2.0 (discuss these results)
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http://alpha.search.wikia.com/
http://alpha.search.wikia.com/
http://baike.baidu.com/view/1345568.html
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http://answers.yahoo.com/
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« My Starbucks Idea

SHARE.
%Uﬁ KS IDEA s:?ms

Share Your Idea | View All 1deas

Ideas In Action

Welcome, Guest

sign In
to ghare, vote
& discuss

i atarted,
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the latest

share vote
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http://mystarbucksidea.force.com/
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* Fast Company

— [Fast Company has recently added a slew P . . .
of CGM platforms to its Fastcompany.com _ ..) JOII'I the BUSIHESS COHVEI’SHtIOH.
website, allowing users to write blogs, Qy People. Ideas. Community.
answer questions, post to forums, and
contribute articles. The website, which Membership s free. [ Sign up ] or [ Learn more ]

attracts over a million unique users
monthly, is attempting to blend journalism
with the rich conversation and
instantaneous responsiveness of an online
community -- all without compromising its g e
journalistic integrity. st



http://www.womma.org/blog/2008/02/fast-company-invites-users-to-participate-in-mainstream-media/
http://www.fastcompany.com/
http://www.fastcompany.com/
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http://compassioninpolitics.wordpress.com/2007/11/28/revolution-now-social-media-meets-nonprofits/
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